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This rep�rt 
��it�rs se�ti
e�t a�d sh�rt�ter
 i�te�ti��s f�r d�
estic a�d i�tra�regi��a� trave�
withi� Eur�pe a�d is the sixth wave 
f �ar�et research� i�itiated i� Septe
ber 2020�
Resp��ses are c���ected fr�
 Eur�pea� citi�e�s fr�
 10 high�v��u
e s�urce 
ar ets i� �ight �f
the C"VID�19 crisis�

• Eur
pea�s’ desire f
r trave� c�i�bs t
 its highest �eve� si�ce the survey
begu�� with 56% �f t�ta� resp��de�ts p�a��i�g t� ta e a trip by the e�d �f
August� 22% 
f a�� surveyed Eur
pea�s i�te�d t
 trave� betwee� �ay a�d
�u�e 2021� whi�e a� additi��a� 36% are i� fav
r 
f ta�i�g trip �ater i� the
su��er"

• 29% �f ‘ear�y$bird’ trave��ers1 target the ,ay a�d -u�e peri�d� whi�e a�
additi��a� 46% fav
ur �u�y a�d August f
r their �ext trip" As f�r desti�ati��
ch�ice� 49% ai� t
 trave� t
 a�
ther Eur
pea� c
u�try a�d 36% t� re
ai�
withi� their d�
estic b�rders�

• Vacati
�s re�ai� the pred
�i�a�t trave� �
tivati
� f
r Eur
pea�s) 66% �f
ear�y�bird trave��ers wi�� trave� f�r �eisure � up fr�
 the 56% pre�pa�de
ic
be�ch
ar 

2
� whi�e visiti�g frie�ds a�d re�atives is the 
ai� purp�se f�r 19% �f
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1 /Ear�y�bird” trave��ers refers t� survey resp��de�ts that are 
�st �i e�y t� trave� i� the �ext 6 
��ths3 have sh�rt ter
 
trave� p�a�s2 U5WT"� 2019



• The i�pact 
f C,VID$19 vacci�es 
� trave� se�ti�e�t is fair�y p
sitive7
48% �f a�� surveyed Eur�pea�s fee� 
uch 
�re c��fide�t ab�ut p�a��i�g
trips i� the �ext 6 
��ths as a resu�t �f the vacci�e r����ut� 31% have
�eutra� fee�i�gs� whi�e 21% �f resp��de�ts are sti�� very sceptica��

• I�terest i� h
�idays by the sea re�ai�s str
�g7 34% �f ear�y�bird
trave��ers fav�ur this  i�d �f trip� A prefere�ce f�r �ature a�d the 
utd

rs
is stated by 15% �f resp��de�ts a�d is particu�ar�y str��g a
��g th�se fr�

ce�tra� Eur�pea� 
ar ets�

• "ver ha�f 
f ear�y$bird trave��ers (52%) sh
w a wi��i�g�ess t
 �a�e their
�ext trip by p�a�e� th�ugh i� Britai�� there appears t� have bee� a fa��i�g
�ff i� air trave� c��fide�ce� with a� 11% decrease i� this prefere�ce� Car
trave� re�ai�s the sec
�d �
st p
pu�ar ch
ice f�r 36% �f Eur�pea�s
with sh�rt�ter
 trave� p�a�s�
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• Despite the eff�rts 
ade by EU c�u�tries t�
b��ster t�uris
 i� face �f the pa�de
ic�
Eur
pea�s are sti�� experie�ci�g cha��e�ges
i� f
��
wi�g their 
rigi�a� trave� p�a�s; ���y
9% �f a�� resp��de�ts have ��t 
�dified p�a�s
f�r their upc�
i�g h��idays�

• Whe� it c�
es t� pers��a� hea�th� air trave� is

e�ti��ed by 17% �f a�� Eur�pea�s surveyed as
the �
st w
rris
�e part 
f the trip� f����wed
by visiti�g bars a�d restaura�ts (13%)�

• Whi�e quara�ti�e �easures are the �eadi�g
c
�cer� f�r ear�y�bird trave��ers (16%)� there is
gr�wi�g a�xiety (11%) regardi�g �i�itati
�s 
�
activities avai�ab�e a�d 3thi�gs t
 d
” at the
desti�ati
�"
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• 36% �f a�� trave� s
cia� �edia �e�ti
�s are 
ade by the 35$44 age gr
up
– d�ub�e the �u
ber �f th�se 
ade by the hyper�c���ected y�u�g
,i��e��ia�s age gr�up (aged 25�35)�

• I� -a�uary 2021� the T
uris� Pr
duct I�dex
2

� 
easuri�g t�urists΄
satisfacti�� with the �fferi�g �f Eur�pea� desti�ati��s � was 60%�
represe�ti�g a 7% decrease c�
pared t� -a�uary 2020 a�d a s
a�� 4%
i�crease fr�
 Dece
ber 2020� This s�ight i
pr�ve
e�t c�u�d i�dicate that
b�th t�urists a�d desti�ati��s are s��w�y adapti�g t
 t
uris� i� the
C,VID$19 era"

• The H
te� Satisfacti
� I�dex
2

duri�g -a�uary 2021 was 64% � the sa
e
as i� -a�uary 2020 a�d ���y s�ight�y be��w its Dece
ber 2020 �eve� �f
66%� A�s� i� this case� stabi�ity i�dicates a� ad8ust�e�t t
 the '�ew
�
r�a�'"
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The rep�rt is a�s� c�
p�e
e�ted by i�sights �� trave��ers’ ���i�e se�ti
e�t f�r 
aA�r 

Eur�pea� desti�ati��s f�r the peri�d �f -a�uary 2021 c�
pared t� -a�uary 2020�
1

1 
Be�ch
ar  rep�rt f�r 
aA�r Eur�pea� desti�ati��s7 -a�uary 2021 c�
pared t� -a�uary 2020 (,abria� Tech����gies� Apri� 2021)

2
T�urist Pr�duct3 H�te� Satisfacti�� I�dexes� 
easure satisfacti�� �eve�s �f visit�rs t� a desti�ati�� with its �fferi�g (arts & cu�ture� f��d & cuisi�e� su�bathi�g� etc) & 

acc�

�dati�� respectively. F�r 
�re i�f� �� 
eth�d���gy a�d sc�ri�g syste
 p�ease refer t� s�ide 49



• As c
�cer�s a�
�g trave��ers regardi�g the desti�ati
� experie�ce gr
w�
5TBs a�d D,"s

1
sh�u�d c�

u�icate c�ear�y which attracti��s are curre�t�y �pe�

a�d which restricti��s3 ru�es app�y t� visit�rs� C
�siste�t a�d tra�spare�t
�essagi�g wi�� be the  ey t� 
a�agi�g trave��ers’ expectati��s a�d re�bui�di�g
c��fide�ce�

• Deve��pi�g a�d c�

u�icati�g strict C,VID$19 pr
t
c
�s f
r bars a�d
restaura�ts is critica�� Ca�paig�s e�p�
yi�g a fu��ier a�d e�gagi�g appr
ach
t
 C,VID$19 �easures w
u�d b

st c��su
ers’ c��fide�ce a�d address hea�th
a�xieties t� visit such p�aces�

• T� acc�

�date r
ad$trippers a�d �ature see�ers� desti�ati��s c�u�d �ffer
specia� iti�eraries: 
ff$the$beate�$trac� experie�ces a�d 
utd

r fa�i�y fu�
st
ps� A g��d exa
p�e �f e�gagi�g c
�te�t w�u�d be p�ay�ists �f ��ca� 
usic t�
acc�
pa�y car rides� 
a i�g the experie�ce 
�re i

ersive�

• Resp
�sib�e trave� is at the f
refr
�t 
f restarti�g t
uris�" Desti�ati��s
sh�u�d u�derta e i�itiatives such as bra�d st�ry te��i�g cu�tivati�g a "se�se �f
care"� part�eri�g with e�vir��
e�ta� 5G"s a�d i�c�udi�g guests i� ��ca�

WAVE 6
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1 5TBs; 5ati��a� T�uris
 B�ards – D,"s; Desti�ati�� ,ar eti�g "rga�i�ati��s

HExa
p�e; https;33
a
ashe�ter�c�
3c�vid�193



• After a ���g wait� busi�esses sh
u�d capita�ise 
� the p
sitive trave�
se�ti�e�t a�d cust
�er c
�fide�ce f�r the spri�g�su

er peri�ds� ‘Buy ��w �
save �ater’ dea�s� free upgrades� �ead��urturi�g strategies a�d re�
ar eti�g
ca
paig�s wi�� 
�tivate hesita�t cust�
ers�

• As 
a�y su� a�d sea desti�ati��s a���u�ce �pe�i�g dates� i�depe�de�t h
te�s
a�d res
rts c
u�d stre�gthe� staff trai�i�g i� ad8usti�g t
 the �ew
circu�sta�ces� further deve��pi�g resi�ie�ce thi� i�g� i
p�e
e�ti�g hea�th a�d
safety pr�t�c��s a�d usi�g bra�d va�ues t� pr�vide w�rry�free vacati��s f�r their
guests�

• F
r 3 i� 4 Eur
pea�s: trave� is the ti�e t
 get t
gether with their
fa�i�y=part�er� Theref�re� t�uris
 bra�ds ca� 
ar et the
se�ves as the idea�
setti�g f�r fa
i�ies a�d part�ers t� share qua�ity ti
e a�d extra�rdi�ary
experie�ces�

• With trave� c�rrid�rs bei�g agreed betwee� c�u�tries a�d direct b�� i�gs �� the
rise� service pr�viders � acc�

�dati��� air�i�es a�d car�re�ta� busi�esses � c
u�d
c
��ab
rate 
� disc
u�t 3f�y=drive a�d stay” pac�ages a�d pr�
�te the
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1" Dates 
� the graphs refer t
 the f
��
wi�g data c
��ecti
� peri
ds f
r each research wave)

2" T
 prese�t Wave 6 ti�i�gs i� which resp
�de�ts are �
st �i�e�y t
 ta�e their �ext trip: the f
��
wi�g 
ti�e peri
ds sh
u�d be used as a refere�ce) 

• This 
��th7 February 2021�

• I� 1�2 
��ths7 ,arch – Apri� 2021�  

• I� 3�4 
��ths7 ,ay – -u�e 2021�

• I� 5�6 
��ths7 -u�y – August 2021�

3" T
 prese�t data a�d i�sights: the f
��
wi�g disti�ct gr
ups have bee� a�a�ysed)  

• T�ta� resp��de�ts7 5�837

• Resp��de�ts with sh�rt�ter
 trave� p�a�s3 
�st �i e�y t� trave� i� the �ext 6 
��ths (”ear�y�bird 
trave��ers”)7 3�246

• Resp��de�ts se�ecti�g �utb�u�d Eur�pea� desti�ati��s7 4�122

4" ,��y sig�ifica�t cha�ges betwee� curre�t a�d previ
us waves are sh
w�@ Sig�ifica�t cha�ges refer t
 
A2"5% f
r the t
ta� sa�p�e a�d A5% f
r the s�a��er sa�p�es: i� abs
�ute �u�bers" T
 i�dicate these 
cha�ges: the f
��
wi�g sy�b
�s were used) 

• I�creasi�g          �   decreasi�g 

• 5u
bers �ext t� the arr�ws ref�ect the perce�tage �f cha�ge i� the share �f resp��de�ts se�ecti�g a 
specific resp��se betwee� curre�t a�d previ�us waves

6" Whe� �e�ti
� 
f �ew C,VID$19 cases is �ade: it refers t
 the data c
��ecti
� peri
d" 

7" A�� data a�d i�sights refer t
 d
�estic a�d i�tra$Eur
pea� trave�: u��ess 
therwise stated"

H�w t� 
read

9
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Wave 1 Wave 2 Wave 3 Wave 4 Wave 5 Wave 6

Surveys 
dates

27 Aug –
15 Sep ‘20

21 Sep –
9 "ct ’20

19 "ct –
6 5�v ’20

20 5�v –
3 Dec ’20

18 Dec ‘20 –
7 -a� ‘21

5�19 Feb ‘21
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P
�a�d

79�2
%

Q7"D
 y
u p�a� t
 ta�e a� 
ver�ight trip d
�estica��y 
r withi� Eur
pe i� the �ext 6 
�
�ths: either f
r pers
�a� 
r pr
fessi
�a� purp
sesD E
" 
f resp
�de�ts) 

5:837

I�te�ti�� t� trave� i� the �ext 6 

��ths

53�5% 53�6% 49�4% 52�1% 54�4% 55�6%

18�3% 18�5%
19�2%

19�6% 18�8% 17�8%

28�1% 27�9% 31�4% 28�3% 26�7% 26�6%
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20�0%

40�0%

60�0%

80�0%

100�0%

120�0%

Aug� Sep '20
survey

Sep� "ct '20
survey

"ct� 5�v '20
survey

5�v� Dec '20
survey

Dec '20 � -a� '21
survey

Feb '21
survey

Li e�y3Very Li e�y 5eutra� U��i e�y3Very U��i e�y

T
p 5 �ar�ets which are �
st �i�e�y 
t
 trave� i� the �ext 6 �
�ths

Austria

56�6
%

Travel sentiment climbs to its highest level since September 2020: 56% of Europeans intend to 
travel by the end of August 2021

Ita�y

63�7
%

Ger�a�
y

56�3
%

Eether�a�ds

55�8
%

5%

10%

15%
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18$24

25$34

35$44

45$54

≥55

13
Q7"D
 y
u p�a� t
 ta�e a� 
ver�ight trip d
�estica��y 
r withi� Eur
pe i� the �ext 6 
�
�ths: either f
r pers
�a� 
r pr
fessi
�a� purp
sesD E
" 
f resp
�de�ts) 

5:837

11�9%

21�8%
20�2%

32�7%

13�4%

9�9%

17�… 17�7%

37�2%

17�2%

9�1%

13�7%

19�0%

37�5%

20�6%

10�1%
11�6%

16�5%

40�4%

21�4%

13�7%
14�6%

16�1%

37�7%

17�8%

Very U��i e�y U��i e�y 5eutra� Li e�y Very Li e�y

Feb ‘21 survey

Interest in travel by summer's end surges among 45 to 55-year-olds, 
while Gen Z (18-24) hesitancy persists

Vacci�e r����ut bri�gs trave� 
c��fide�ce i� ���y 28% �f Ge� 
N resp��de�ts as �pp�sed t� 
36% a
��g th�se �ver 35�

I�te�ti
� t
 trave� i� the �ext 6 �
�ths by age gr
up



Su� & beach ��vers

B�eisure trave��ers

Busi�ess trave��ers

Exp��rers �f cu�tura� ide�tity & r��ts

I

ersive exp��rers

City �ife e�thusiasts

Gastr���
y ��vers

14

Resp��de�ts 
�st �i e�y t� trave� i� the �ext 6 

��ths� per type �f trave��er

E
" 
f resp
�de�ts) 
3:246

Q7"D
 y
u p�a� t
 ta�e a� 
ver�ight trip d
�estica��y 
r withi� Eur
pe i� the �ext 6 
�
�ths: either f
r pers
�a� 
r pr
fessi
�a� purp
sesD

13�3% 13�3% 12�8%

16�6% 17�0%
18�1%

4�5% 4�3%
5�5%

6�8% 7�3% 6�5%

2�0% 2�0% 2�1% 2�4% 2�9% 2�2%
3�9% 4�2% 4�7%

5�8% 5�7% 5�6%

21�2%
22�7%

20�6%
22�6% 22�6% 22�9%

39�2%
38�0% 38�8%

34�7%
33�4% 33�9%

16�0% 15�5% 15�4%

11�2% 11�1% 10�8%

Aug� Sep '20
survey

Sep� "ct '20
survey

"ct� 5�v '20
survey

5�v� Dec '20
survey

Dec '20 � -a� '21
survey

Feb '21
survey

Despite rise in interest for sun and beach holidays, urban destinations 
maintain a steady fascination among European travellers



6�3% 4�9% 3�9% 1�8% 2�1% 2�4%
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18�8%
19�8%

16�9%
17�8% 18�9% 22�1%

22�4%
24�2%
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Dec '20 �
-a� '21
survey

Feb '21
survey

This 
��th I� 1�2 
��ths I� 3�4 
��ths

15 Q9"Whe� are y
u �
st �i�e�y t
 g
 
� y
ur �ext trip either i� y
ur c
u�try 
r 
withi� Eur
peD

E
" 
f resp
�de�ts) 
5:837

17%

12%

8�5% 6�6% 5�8% 2�1% 2�5% 2�6%

29�1%
23�3%

19�4%
15�7% 13�0% 10�9%

24�3%

26�2%

23�1%

25�2% 26�2% 29�0%

25�8%
29�7%

35�4% 42�0% 44�2% 46�0%

12�3% 14�2% 16�3% 14�9% 14�1% 11�4%

0�0%

20�0%

40�0%

60�0%

80�0%

100�0%

120�0%

Aug� Sep '20
survey

Sep� "ct '20
survey

"ct� 5�v '20
survey

5�v� Dec '20
survey

Dec '20 �
-a� '21
survey

Feb '21
survey

This 
��th I� 1�2 
��ths I� 3�4 
��ths

E
" 
f resp
�de�ts) 
3:246

Whe� wi�� Eur
pea�s trave� �extD
T
ta� sa�p�e vs" ear�y$bird trave��ers 

The overall sample displays increasing certainty about trip timing, 
with many eyeing July-August



40�5% 38�8% 38�2% 35�6% 35�4% 36�1%

38�6% 39�2% 37�8% 40�0% 41�1% 41�3%

10�5% 10�7% 11�2% 13�3% 12�7% 12�6%

10�4% 11�2% 12�8% 11�1% 10�7% 10�0%
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Aug� Sep '20
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Sep� "ct '20
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"ct� 5�v '20
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5�v� Dec '20
survey

Dec '20 �
-a� '21
survey

Feb '21
survey

Withi� 
y c�u�try T� a��ther Eur�pea� c�u�try

T� desti�ati��s �utside Eur�pe D� ��t  ��w yet

Q10"Where d
 y
u p�a� t
 trave� i� the �ext 6 �
�thsD16

E
" 
f resp
�de�ts) 
5:837

International travel within Europe remains respondents' leading choice, 
a trend that is even stronger among “early-bird” travellers

39�8% 38�7% 37�3% 35�2% 33�2% 35�8%

45�9% 47�0% 46�3% 47�7% 49�5% 48�5%
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Feb '21
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Withi� 
y c�u�try T� a��ther Eur�pea� c�u�try

T� desti�ati��s �utside Eur�pe D� ��t  ��w yet

E
" 
f resp
�de�ts) 
3:246

Where wi�� Eur
pea�s trave� withi� the �ext 6 
�
�thsD

T
ta� sa�p�e vs" ear�y$bird trave��ers 



17 Q11" T
 which c
u�try(ies) d
 y
u p�a� t
 trave� �extD

PREFERRED COUNTRIES FOR THE NEXT ΕUROPEAN 

TRIP

Italy narrows the gap with Spain while top 5 
destinations hold their positions

T,P 10 
C,UETRIESSpai�

Ita�y
Fra�ce
Greece
Ger�a�y
P
rtuga�
U�ited Ii�gd
�
Cr
atia
Tur�ey
Eether�a�ds

E
" 
f resp
�de�ts) 
4:122

P�ease use this 
ap as a refere�ce ���y

10"4
%

9"0%
7"0%
6"2%
5"2%
4"7%
4"2%
4"0%
3"5%
2"9%

H 5� sig�ifica�t cha�ges betwee� 
waves were rec�rded f�r this questi��

Feb ‘21 survey



Eether�a�ds

10�4%

Ger�a�y

Spai�

T
p 3 �ar�ets t
 resu�e 
busi�ess trave�

11�1%

10�8%

Ita�y

T
p 3 �ar�ets t
 resu�e 
�eisure trave�

72�8%

18 Q8"F
r what reas
� are y
u �
st �i�e�y t
 trave� withi� Eur
pe �extD

66�1% 64�9% 63�1% 63�4% 64�2% 65�8%

8�8% 8�7% 9�3% 8�9% 9�8% 8�5%

19�1% 20�9% 22�0% 21�5% 19�6% 19�2%

6�1% 5�4% 5�7% 6�2% 6�3% 6�5%
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5�v� Dec '20
survey

Dec '20 � -a�
'21

survey

Feb '21
survey

F�r Leisure F�r Busi�ess T� Visit Frie�ds3Re�atives "ther

Purp�se �f trave� f�r resp��de�ts 

�st �i e�y t� trave� i� the �ext 6 


��ths

E
" 
f resp
�de�ts) 
3:246

Be�giu�

68�3%

Leisure is the predominant travel motivation for the upcoming spring 
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Holiday preferences remain unchanged except for 
a 61% rise in sun and beach interest among the Swiss

61%
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More than 1 in 2 Germans are optimistic about travelling in the next 6 months, with a particular emphasis on July 
and August trips
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The French maintain a stable travel sentiment 
with 39% looking at July and August for their next vacations
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The Dutch are now more interested in taking a trip during the next 6 months (+15%), with destinations abroad* 
becoming more appealing (+7%)

I� 1$2 �
�thsThis 
�
�th

I� 3$4 �
�ths

I� 5$6 
�
�ths

I d
�’t ��
w 
yet

Sep$ ,ct 
'20
survey

Aug$ Sep 
'20
survey

,ct$ E
v '20
survey

E
v$ Dec 
'20
survey

Dec ’20$ �a� 
‘21 
survey

Feb ‘21
survey

Q7"D
 y
u p�a� t
 ta�e a� 
ver�ight trip d
�estica��y 
r withi� 
Eur
pe i� the �ext 6 �
�ths: either f
r pers
�a� 
r pr
fessi
�a� 
purp
sesD

Q9"Whe� are y
u �
st �i�e�y t
 g
 
� y
ur �ext trip either 
i� y
ur c
u�try 
r withi� Eur
peD

Q10"Where d
 y
u p�a� t
 trave� i� the �ext 6 
�
�thsD

6�1% 5�6% 3�8% 3�8% 3�0% 2�0%

17�0% 13�6%
11�8%

13�7%
7�8% 8�8%

22�9%

18�8%
19�2% 18�2%

15�2%
21�4%

19�1%

23�8%
25�4% 24�8%

29�3%

32�8%

35�0% 38�2% 39�8% 39�5% 44�7% 35�0%

Aug� Sep
'20

survey

Sep� "ct
'20

survey

"ct� 5�v
'20

survey

5�v� Dec
'20

survey

Dec '20�
-a� '21
survey

Feb '21
survey

41%

Whe� wi�� Dutch trave�Q Where wi�� Dutch trave� withi� 
the �ext 6 
��thsQ

15%

22%

43%

31%

F�r specific dates p�ease refer t� s�ide 9

KRefers t
 
ther Eur
pea� c
u�tries a�d c
u�tries 
utside Eur
pe"



57�8% 59�7%

47�5%
53�6%

60�7% 63�7%

21�9% 20�1%

23�6%
22�5%

20�0% 18�3%

20�4% 20�1%
28�9%

23�9% 19�3% 18�0%

0�0%

20�0%

40�0%

60�0%

80�0%

100�0%

120�0%

Aug� Sep '20
survey

Sep� "ct '20
survey

"ct� 5�v '20
survey

5�v� Dec '20
survey

Dec '20� -a�
'21

survey

Feb '21
survey

Li e�y3Very Li e�y 5eutra� U��i e�y3Very U��i e�y

26 E
" 
f resp
�de�ts) 750

Wi��i�g�ess t� trave� i� the �ext 6 

��ths

8�0%

7�1%

30�5%

54�4%

9�8%

6�2%

33�1%

51�0%

13�6%

7�0%

28�7%

50�8%

9�7%

9�0%

34�6%

46�8%

7�8%

8�7%

33�7%

49�8%

6�9%

6�5%

33�8%

52�7%

D� ��t  ��w yet

T� desti�ati��s
�utside Eur�pe

T� a��ther Eur�pea�
c�u�try

Withi� 
y c�u�try

ITALY

2 in 5 Italians plan to take a trip around mid to late summer, 
favouring domestic destinations
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Belgian respondents show preference for intra-European travel 
with July and August (+20%) perceived as the most feasible time for trips
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The Swiss are starting to pinpoint exact timing of their next trip, 
reporting a 72% surge in their travel plans for the period May-June 2021
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Spanish respondents display the second strongest desire for domestic travel 
from all surveyed markets, without committing to an exact date
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Eager to be on the move, more Poles (+61%) are targeting May and June  and are primarily interested in visiting 
foreign destinations
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AUSTRIA

Austrians are now keener on travel than at any time in the last 6 months, 
with a 48% rise in planned trips for May and June
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Europeans tap review websites and destinations’ digital touchpoints 
when planning their next getaways
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Booking methods are consistent with previous survey waves, 
with online booking engines (45.5%) way ahead
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Although more than half of early-bird travellers plan to fly for their next trip,
Britons (-11%) are now slightly more reluctant
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Although staying at a hotel or resort is less popular than in previous waves, 
it prevails as the go-to option for 52% of respondents
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With relaxation, comfort and fun higher on everyone's agenda, COVID-19's grip on travel 
sentiment begins to slightly loosen
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Despite Europe-wide efforts,  travellers still face challenges sticking to their original plans. The majority shared that they had to 
reschedule or change their destination
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Destination effectiveness in managing COVID-19 and flexibility in cancellation lead trip planning factors; in-transport health 
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Oeadi�g c
�cer�s f
r trave��i�g i� Eur
pe

SINI5G UP TRAVEL A5XIETIES 

Quarantine at the destination remains a major deterrent to European travel

Q4"What curre�t�y c
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u the �
st ab
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peD

K E
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rded f
r this questi
�"
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i�� at the desti�ati
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Oeadi�g c
�cer�s f
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se wh
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st �i�e�y t
 trave� 
�ext

TRAVEL C"5CER5S "F /EARLY�BIRD” TRAVELLERS

An increasing number of respondents with short-term plans question 
whether they can get the most out of their in-destination experience
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Q5"I� re�ati
� t
 y
ur pers
�a� hea�th a�d safety: which parts 
f y
ur 8
ur�ey wi�� c
�cer� y
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the �
stD

Visiting destination’s bars and restaurants is now causing more anxiety among Europeans
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THE UNCERTAINTY CONTROL PANEL
4 KPIs illustrating the level of uncertainty 
for domestic and intra-European travel
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METHODOLOGICAL ANNEX
THE SURVEY

C
u�try

T
ta�
UI IT ES AT FR DE PO BE CH EO

Age 18 $ 24 88 79 45 74 105 92 56 109 97 149 894

25 $ 34 135 120 74 134 142 153 106 113 125 141 1:243

35 $ 44 126 146 101 113 155 150 120 120 106 109 1:246

45 $ 54 138 180 105 96 161 168 93 78 42 54 1:115

≥55 263 225 175 83 128 187 125 79 27 47 1:339

T
ta� 750 750 500 500 691 750 500 499 397 500 5:837
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• "��i�e 
ar et research� Survey participa�ts are c��su
ers with at �east 2 �ver�ight trips i� 2019�

• Distributi��3 data c���ecti�� peri�d; 

 Wave 1; 27 August 2020 � 15 Septe
ber 20207 sa
p�eT 5�7623 Wave 2; 21 Septe
ber 2020 – 9 "ct�ber 20207 
sa
p�eT 5�8763 Wave 3; 19 "ct�ber 2020 – 6 5�ve
ber 20207 sa
p�eT 5�8323 Wave 4; 20 5�ve
ber 2020 – 3 
Dece
ber 20207 sa
p�eT 5�7423 Wave 5; 18 Dece
ber 2020 – 7 -a�uary 20217 sa
p�eT 5�8553 Wave 6; 5�19 
February 20217 sa
p�eT 5�837

 C�u�tries; Ger
a�y� U�ited Oi�gd�
� Fra�ce� 5ether�a�ds� Ita�y� Be�giu
� Swit�er�a�d� Spai�� P��a�d a�d 
Austria

 La�guages; E�g�ish� Fre�ch� Ger
a�� Ita�ia�� Spa�ish� P��ish a�d Dutch

 Research the
es exa
i�ed; Trave� pers��as (1 questi��)� Trave� c��cer�s a�d C"VID�19 i
pact �� trave� (8 questi��s)� 
Trave� i�te�ti��s� prefere�ces a�d trip p�a��i�g (10 questi��s)� C"VID�19 a�d resp��sib�e trave� (3 questi��s)�

 Wave 6; 50% �f resp��de�ts are 
a�e a�d 50% are fe
a�e� 

 5u
ber �f resp��de�ts a�d age gr�up per s�urce c�u�try;



METHODOLOGICAL ANNEX
TRAVELLERS’ ONLINE SENTIMENT
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• ,b8ective; Be�ch
ar  
aA�r Eur�pea� t�uris
 desti�ati��s i� ter
s �f t�urist satisfacti�� a�d i�terests based �� 
s�cia� 
edia 
e�ti��s

• Desti�ati
�s; U�ited Oi�gd�
� Fra�ce� 5ether�a�ds� Cr�atia� Be�giu
� Ger
a�y� Ita�y� Greece� P�rtuga� a�d Spai�
• ,rigi� �ar�ets7 Ger
a�y� U�ited Oi�gd�
� Fra�ce� Spai�� Ita�y� Swit�er�a�d� Be�giu
� 5ether�a�ds� P��a�d a�d 

Austria
• The f����wi�g i�dicat
rs are a�a�ysed; 

• TPI A The T
urist Pr
ducts I�dex: 
easures the �eve� �f satisfacti�� with the �ffer (pr�ducts) �f the 
desti�ati�� i� its vari�us categ�ries; Arts & Cu�ture� Gastr���
y� Su�bathi�g� etc� This i�dex is �btai�ed 
by a�a�ysi�g the distributi�� �f p�sitive� �egative a�d �eutra� c�

e�ts �� Twitter a�d TripAdvis�r�

• HIS A The H
te� Satisfacti
� I�dex: 
easures the �eve� �f visit�r satisfacti�� with the e�tire 
acc�

�dati�� sect�r �f a desti�ati�� based �� re�eva�t c�

e�ts that guests 
a e �� TripAdvis�r� 
Expedia a�d B�� i�g�

• I�dexes are ca�cu�ated by usi�g adva�ced 5atura� La�guage Pr�cessi�g� Artificia� I�te��ige�ce a�d ,achi�e 
Lear�i�g tech�iques t� a�a�yse 
i��i��s �f sp��ta�e�us t�urist i�teracti��s �� s�cia� 
edia �r reviews sites�

• I�dex sc
ri�g syste�) The ca�cu�ated i�dices sh�w va�ues   betwee� 0 a�d 100 p�i�ts as f����w;
• 0 t� 24 p�i�ts; Very �
w �eve�s 
f satisfacti
� a�d c
�fide�ce a�d theref�re a pri�rity area f�r 

rec��figurati��� 
• 25 t� 49 p�i�ts; Re�ative�y �
w �eve� 
f satisfacti
� a�d c
�fide�ce� C��siderab�e p�te�tia� f�r 

i
pr�ve
e�t� 
• 50 t� 74 p�i�ts; G

d t
 very g

d satisfacti
� �eve�� ,�derate p�te�tia� f�r i
pr�ve
e�t� 
• 75 t� 100 p�i�ts; Exce��e�t satisfacti
� a�d c
�fide�ce �eve�s� I� s�
e cases there are 
argi�s f�r 

i
pr�ve
e�t� a�th�ugh 
�st �f the
 c��stitute �eve� t� 
ai�tai� a�d c��s��idate�
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